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Introduction

Horizontal search engines like Google and Bing have become the Internet's gatekeepers, and the
crucial role they play in directing users to websitneans that most Interndtased businesses now
rely on search engines for a substantial proportion of their traffic and revenues. Google's
overwhelming global dominance of horizontal seanobans that, for most websites, thisnounts to

an uncomfortablébut unavoidableelianceon GoogleEven(i K S 2b&sgkEbén and most
established brands, such as Amazaeould be placed injeopardyif Googlewereto systematically
exclude them from its search results.
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promoting its own, Google can exploit its gatekeegtusto commandeeia substantial proportion

of the traffic ofalmostany websiteor industry sectoit choosesBecause Google has been

overwhelmingly dominant in bothorizontal searctand search advertisinfgr several years, the

natural market forces of healthy competitidhat would normallyconstrain or moderatesuchanti-

competitive practicehave not been in playRegrettably, there is little hope of thisituation

changing any time soon.

Vertical Search Is an Important Strategic Target for Google

Despite Google's wide and expanding diversity of interests, around 9&84@fenues still come

directly from search advertising (the sponsored links you see around Google's search results and on
other websites).Google's revenues have grown at a phenomenal rate over the last ten yoedrs

this growth has beebroadly in line withthat of global seech volumes. Witlglobalsearch volumes

now levelling off Googleknows that itmust lookbeyond horizontal searcifiit is to maintain

anything like its previous rate of growth.

Vertical search, such as product price comparison, financial price comparison, travel search, job
search, and property searcis,fundamentally different from horizontal searchhe two forms of
search are complementargne is not a replacement for the loér. Because vertical search is
inherently contextual, it provides a more targeted search and advertising channel than horizontal
search More targeted advertising channels are more attractive to advertiaagsthereforeprovide
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someof the industry'sgreatest opportunities for growthThismakesvertical search a prime
strategic target for Google

But the various technical challenges of vertical search are very different from those of horizontal
search expertise in onaloesnot necessarilyprovidean advantage in the otherTo date,Google
does not have aarticularlystrong track record of innovation in vertical search.

Bait and Switch ?
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fulfilling its promiseo provide the best possible search results for its users, even though that usually
YSIyld aGSSNAyYy3I GKSY (2 20KSNJ LIS2L)X SQa ¢6So6ariasSa |

. dzi D22 3f SQ&hahgddagdNiFeré s o a gtdwidigchasm between the enduring
public gerception of Google as comprehensive and unbiased and the reality that it is increasingly
neither. Thisrift is reflected inchangessooglehas made to itpublishedstatements in recent years
The changes often transform the statements from clear and reassuring to nebulous and potentially
worrying, suggesting company struggling to come to terms witbw and less palatablebjectives
Googleseemsunderstandablyreluctant toretract many of hie reassuring promises on which it

forged its monopoly and reputation.

Formanyyears for example Google proudlyroclaimedits fundamental missioas a search engine
to deliver users as quickly and efficiently as possibtbemther websites withthe information,
products, and servicatey were seeking

aD223tS YI& 0SS GKS 2yt &atedgodlislhoyiave UsefsledviéBs 62 NI R 4 K
websitel & |j dzA O f &Godglg Phildacphiteind, fprddid September 2009
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performanceindicatorfor any search service. But, startiappund2006, Google began to develop a

significantconflicting interest to steer usersnot to other LIS 2 LJt S Q Zout o SsNddnyrovBng
stable ofcompeting servicegvertical search and others)

PresumablyGoogle then faced a dilemma. One of its core mission statements was no longer true.
Eventually, in September 2009, Google changed iterhit3 Philosophy to read:
G2S YlIe 0SS (KS 2yfeée LIS2LS Ay (GKS g2NIR oKz Oly
homepageas quickly as possilste&oogle Philosophiyem 3, after September Q09

With this subtle changeF N2 Y G 6 S0aAiSé¢ (2 aK2pe§ustlyERbhgushing22 3t S |
tsN2ES & Fy dzyoAl &SR &aSIFNODK SyairAySo ¢KS y2GA2Yy |
g2NI R ¢l ylaAay3a (2 3ISG dza SNE 2 FoFcoursEgbsumJOKtgeY S LI 3S |
14.5 billion websites currently in existence, only a handful oot share this urambitious aim.

L Uefudvalent to a retailer claiming to beae only store in the world who can say dsal is to get
customersbeyond its shop window antthroughits front door.

In September 201@Gpproximatelyayear after Google nde this subtle changeProfessolEric
Goldmannoticedthe new wordingandblogged aboutts ominousimplications. Googleresponded
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that it was merelyéa small editing changemade dunconsciously by a proofreader | y Rhe i@ | {
would be changel dback to'websitée, as it should be ®

But, no sooner hadt beenreportedthat, "as promisedthe 2 NRAYy 3 2y D223f SQ& h dzNJ
page has been changed backuebsite€, than Google changed it back again'tmmepagé As of

October 26 2010 (the next available archived snapshot of the page$tatement read

GK2YSLI 3S¢ | 3 Ayidtodaya AU O2y dAydzSa G2

2SS YlIe 6S GKS 2yfe LIS2LXS Ay (KS 62NIR ¢6K2 Oy
K2YSLI 3S I a | dzsdddldPailodoghiyernl?, Blyi28 2011S ® ¢

As another exampleni2006a statement orD 2 2 IweBsfelaimed that PageRankone of the

key factors Google uses to raitksearch results dperforms anobjectivemeasurement of the

AYLEZ NI yOS .2Afthedsdne timehoBeSer,®2 2 3t SQa | arjundifé &ack ¢ SNB
oppositein court claimingll K It & 38wl y1 O 2 y asibijettidetpthiddn con2eznid teQ a
relatve Y LI2 NIi I yOS 2F | 6S0aAdSXho

In May 2007, everal months aftea judgehadhighlightedthe contradictorystatements, Google
replacedthe online statementwith one nebulousenoughto accommodag both: dPageRankeflects
ourview2 ¥ GKS AYLERNILYyOS 2F 6So LI 3ISas

In another exampleGoogle's online explanation of its search resuiedtoNB I RY bh! aAdiSQa |
Ay D223t SQais aaténaisidiyidetediriedint candputer algorithms"But this was altered

in May 2007 to read'A site's ranking in Google's search restdiges heavilyon computer

algorithms".

Smilarly, where Google used to reassuteuserghat "there is no human involvemeror
manipulation of resul ai#naw offers the considerably less reassuring "We have always taken a
pragmatic approach to help improve search quality".

Google's Conflict of Interest

Google seems to have been preparing for an expansion into verticahsgaoe at least 200¥et, it
was only in 2010 that Google finallgmitted publicly that it now counts vertical search services
among its primary competitors:

OWe face competition from:
- Traditional searclenginessuch as Yahoo! and Bing.

- Vertical search enginesnd ecommerce sites, suclsaKayak (travel queries), Monster.com

(job queries), and Amazon.com and eBay (commerce). We compete with these sites because they,

like us, are trying to attract users to their web sites to search for prodsgtreice information,

YR a42YS dzaSNE oAttt yI@GA3IF1GS RANBOIodye2d® (K2a$S
Annual ReportFebruary 2010

If we look closelyat the languagesoogleused to announcé¢hat it now views verticbkseard engines
as competitorsye can see theeriousconflict of interest it posessoogleexplainsthat it now
competes with vertical search services to attract users looking for information:
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"..We compete with these sites becatisey, like us, are tryingtattract usersto their web sites
to search for product or service informatioh

With these words, Google t®ncedinghat it now competes witlvertical searctservices for the

very thing that thee servicesre substantiallyreliant on Google far attracting usersin other

words, Google is now choosing to compete with vertical search services for users, while being

uniquely placed talirectly disrupt the ability of these services to reach those usByananipulating
itssearchresultsandadligida Ay ol é&a GKFdG SEOf dzRS ,@mNd RSY23S A
simultaneously promoting its own, Google aaploit its gatekeeper advantage Igack a

substantial proportion of the traffic of pretty much any website it choo3dss power tadirectly cut

2FTF I O2YLISGAG2NDRa | 00Saa dichshipgzandia tiSadaching NJ NB
andprofoundly troubling conflict of intereghat lies at the heart oFoundem'€Europearantitrust

Compaint and the subsequenhvestigationsnow under wayin Europe and the US.

Google often useBacebook and Twitter as examples of "rivals" that have been able to thrive despite
D22 3f SQA& ItYia yhpseiftlieged®xamples carefully. Like horizontal search engines
themselves, social networkirggervices are one of theeryfew kinds of website that do not depend

on horizontal search engines for a substantial proportion of their traffic. Both horizontal search and
social networking sites have to create their omgtworkif they are to succeed. gss don't go to

Google in search of the social networking site they should use today; theytlge one that their

friends use. Similarly, users don't go to Google to find a horizontal search engine; they already made
that choice when they went to Google.

Google Penalties : Neutrali sing Competitors under the Pretext of Quality Control

Penalties Act Irrespective of Relevance

All search enginesmployan everevolvingvariety ofpenaltiesto manually or automatically
eradicatespamsitesfrom their searchresults.Because gamsitestend to masquerade asighly
relevant, these penaltieact irrespective of relevanca penalisedsite willusually be excluded from
all search resultsgvenwhenit isthe onlytruly relevantanswerto a usels query

Inamuch publicise@xamplefrom earlier this yearGoogle applied a manual threaonth penalty

to JC Penneyollowing allegationghat the US retailehadusedprohibited SEO tactic# waswidely
reportedthat, during the penaltyJC Penney no longappearedanywhere on the first several pages
2T D223t SQaforimgd nNdibkrs dj@eridzjuerids such ddresses’or "summer
dresses. What was not reportedvas that this penalty also meant that Google&erscould no

longer find JC Pennggvenwhen usingveryspecific JC Penneygriented queriesuch asJC Penney
summer dresses" or "Dresses at JC Penndgytierstandinghat these penalties whether applied
manuallyor algorithmically act irrespective of relevance esucialwhenassessinghe potential for
consumerharmcaused byenaltiesappliedeither in error or for spuriousantikcompetitivereasons.
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for motorcycle parts and accessories (in partnership WItBNz
Magazine). This substantial domain was unigue to Foundem for a significant period of time and
provided price comparisons foens of thousands gbroducts that were not available anywhere

St

dz3 dza

H nooyparBédafvRS Y

5 dzNA-wea Gooeszglréh Pevightya (whoch lasted from June 2006 todbeler

2009), Googleserswill have beerunwittingly denied access to price comparisons for these

products, even when spedaélly searching fathem:

Web |mages Videos Maps Mews Shopping Mail moee v

GOL)glC compare prices shoei xr-1000
Search, @ the web O pages fiom the UK

Web 8B Show ogtions
The top 10 best selling heimets in the MCHN Shop - | Motor

11 Sep 2009 ... Shoel XR-1000, RRP: From £2%5 SHARF' rating: 3. The KR 1000 is available
in theee ... Cnmwrt and buy 62000 products for you and your bike .,
www.motorcyclenews_com/._fsepl 139-to|>lO-best-sellmg-nelme‘.s-ﬂ& - Cached - Similar

SHOEI Europe

Language: SHOEI Logo. CASQUES INTEGRALX. XR-1100 - X-Spirit - XR-1000 ...  you
requane information about the availability e prices of Shoei helmets ...
www.shoei-europe comfi'senicefaq - Cached - Similas

Biker's Discount - Shoel WHISPER STRIP KIT Shoei WHISPER STRIP KIT
Shoei XR1000 Artifact TC-5. One of the best helmets with anti-fog visor and very good
wventilation. MSRP 479,85 EUR your price from 339,95 EUR ...

www bikersdiscount de/ . pS9_Shoel-WHISPER-STRIP-HIT htmi - Cached - Similar

Search | iseenoed Sesen

Results 141 - 150 of about 5,260 1

Compare Helmet Prices at Foundem - Search Bevond Comparison
Search, Rewew, and Compare Prices for Helmets from 1003 of UK shaps. .. Snml
XR-A000. prices from £190 to £415. Arai \c"psr GI plloeu from £279 to £430 ..,

www foundem. co.uk/G/bikes/Helmets jsp - Cached - Simlar

2 shoei f 1000 helmet - Shop sales, stores & prices at TheFind.com

#145

Pagel4

10 Jul 2009 ... Rivvews) Whelesale Price: 534995 Shoei RF-1000 Helmat Full Face ... our
new iPhone App to find local stores and compare plim an the o,
www thefind com/spots/browse-2-shoei-rf-1000-heimaet -

SHOEI XR-1000 Pearl Grey FREE UK DELIVERY
SHOEI XR-1000 Pear Grey. View larger image. CODE: shoenir 10004, Price: £289 99 Price
£0.00. Select Size: XS 53-54cm, S 55-56cm, M 57-58cm, L 59-60«:

s diracthelmate en kishnai ehnaivcr AL naadarey bl . Cachad . Similar

During Foundem'’s 3 Year Google Search Penalty

t I

dzy ¢

7 ~ A . 7
4 | ~ . o
UKS | YQa fSIRAYy3 az2i:
Web |mages Veleos Maps Hews Shooeiog Gmal more v
GOUgle compare prices shoel xr-1000 Search |
About 20,000 resuts (0 16 seconds) Advanced search
# Everything Shoei Xr 1000 Speasored ik
- More www obay couk  Find biker clothes & helmets Feed your passion on eBay.co.uk!
The web Shoei XR-1000 Helmet - Compare Prices at Foundem
Compare prices for Shoed XR-1000. Compare the LKs best prices for Shoel XR-1000 and
Pages from the UK ather Helmets om 100 of anline shops #1
Standard view v Soundenm co ukM/bikes Helmet/ Shoei XR1000 jsp - Cached - Sirmilar
Fower shopping ses e Pagel
More shopping sites Aemdynam-cdly superior, the XR-1000 full-face sport helmet delvers wind tunnel proven high

 Mare search tools

speed performance ..
wiww_motorcychegobd comiproduct/

. £130.00 off rrp price, compare prices ...
135hoel-KR1000 asp:x - Ca

d - Similar

Shopping results for compare prices shoei xr-1000

mandp co.uk

soo'tst:- ceshop.co.uk

E263 99 new c*\al. 0%.c0.uk

Shoei

XR-1000 Haydon . Read reviews and compare prices at Ciao couk
22 Mar 2007 ... Shoei XR-1000 Haydon: Compare prices for Motorbike Helmets. Read a
riraew for Shoei XR-1000 Haydon and make a gnod deal

www Cid0.co.uk s .+ Shoei Motorbike Helmets -

Shoei XR-1000 Alloy Blu-Sil : Read reviews and compare prices at ...
Shoal XR-1000 Alley Blu-Sil- Compare prices for Motorbike Helmets. Read a review for
Shoei XR-1000 Alley Blu-5d and make a good deal

i cia0.c0.uk » hoes Motorbike Helmets - Cached - Similar

¥ Show mare re

Shoei XR-1000 | Helmets | Helmets & Accessonies | MCH
-...and hundsads of ather Shoal XR-1000 with MCHs matercucls nrice comaarisan tool ..

ched - Similar

After Google Lifted Foundem’s Search Penalty

Figure2: Two screenshots (From September 208nd June 2010despectively) showingsooglesearch results for the
query "compare prices shoeir-1000",a pricecomparisonspecificquery fora niche prodict (a motorcycle helmetfor
which Foundem(for much of its penalty)was the only truly relevant result

Penalties Targeted at Vertical Search

One of the first visible signs that Googlasprepaiingthe ground for an aggressivanti
competitiveassault on vertical search came2@06,whenit quietly introduceda new kind of
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algorithmicsearchpenalty, targetedat sites witha "lack of original conteritand whosé'primary
purposeisto drive traffic to other sites

Although hese characteristicdescribe a certain kind of spam siteis no coincidence that thegiso

describeall vertical search sitasthe very services that Google was now preparing to compete. with

Google knowsetter than mostthatsS + NOK & SNIIA OSa | NB NORFIA yAlytil SG2RYSIRS y
they are intended to organise, seat@nd summarise the content of otherAswe saw earlier,

Google also knows thdhe primary purpose odnysearch service i® deliver usersfficientlyto

other sites.

Ascan be seen from glance aGoogl€ AdWords FAG between2006 and 2009Googlealsoknew
that its new penalties wouldnevitablystrike legitimate vertical search sites as well as the spam sites
they were ostensiblyargeting:

"The following website types will sometimaerit low landing page quality scores and may be

difficult to advertise affordably...be particularly careful to adhere to our landing page quality

guidelines especiallythe rule about offering unique contet S. 221 &aA0SaX Ww3ISH N
Comparison shopping site$ravel aggregatorsAffiliates."GoogleAdWord FAQ, prior to

September 2009

Some havarguedthat it is appropriate for Google to start excludiogpenalisingival vertical
search services:

GD223fS Aa I Ak BYRAFPLDRY8@0! AGASKHBOLRAY(G &2dz (2
AYVF2NXYIGA2Y @2dz N aSS1Ay3: DagnySulivaniieSy R @ 2dz (2
Incredible Stupidity Of Investigating Google For Acting Like A Search Engine, Search Engine Land,
November 2010

But this arguments fallacious, as tompletely overlookshe crucial differencdetweenhorizontal
andverticalsearch engines. As Google knows, millions of users every day visit Google specifically
looking for vertical search enginaadthe unique information they provide:

OVertical search sites are importantfi@oogle]and our usersindeed vertical search sites which
offer added value often come top of our search rankingsogle Spokesmaiithe Register
November 2009

Adding Insult to Injury

Foundem was a highly innovative vertical search stprtwhen in June 2006just months after

launchcA G 61 & &G NHzO1 o0& 2 ys&rchafget@dpendtieSsdpendltp 6 OSNI A O
Avyaihlyidte SEOf dzZRSR C2dzy RSY dfFANBsthgsAsoheotle D22 3f SQa
broadest verical search sites in the wortgcovering travel, product price comparison, property, and

jobsc if any site was going to trip a vertiesgarch detection algorithm, it was Foundem.

Foundem survived what would fonany businessetiave been a fatal drop in traffic and revenues

08 LINILYSNAYy3I gAGK a2YS 2F (KS ' YQa fSFRAY3I YSRA
offerings. Foundemwon these partnershipbecause of the unique capabilities of its patented

technobgy, which allows it to provideomprehensive, parameterisestarchof any verticalwith

just asmallfraction of the resources of its competitors.
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Fo RSYQa LINB & (i A Buidzhdimddepedidexcgofdies tak Addumulate over the

years despitdeing excluded from Google were eventually enoughdnvinceGoogle thaits

algorithms had erred andth&@ 2 dzy RSYQa LISyl fieé O2dZ R y2G 0SS 2daAad
whitelisted Foundem ouof its AdWord penalty in 2008nd out of its 8arch penalty in @09.

In itsrecentefforts to deflect the increased public scrutithat hasfollowedthe launch of antitrust
investigations on both sides of the Atlanti@oogle has employedvariety of diversionary
strategies For nearly a yearfor examplesenior Google spokespeople repeatedly denied the
existence okither penalties or whitelisting

G2S R2y Qi ¢KAGStAalG 2NJ of BedipriCanpeiitioh GoanBeyEMEDS D¢ >~ Wd.
Feb 2010Kinancial TimeBelruary 252010)

G D223t S uRSwhitelSta. Cdnipany spokesman Adam Kovacevich reiterated this denial on
0KS LIK2YS gAGK ¢KS wS3IAaldsSmeenperlt20z8a R e Y2NYy Ay 3o

But after Foundem produced emaflem Google including one from September 2007 entitled
"Update onWhitelistind', Google egntually abandoned these publitenials:

aD223fS KFa FRYAOGOGSR OKIG AG dzaSa gKAGSEAala G2
a year after its European corporate counsel denied the existence of whitelists whennptbrdi
O2YLI ye |3IFAyad | ydaAdTHAegisted/Ryh DL 2081y §a Ay (GKS 9! @

Iy 24 KS N iversbmagsidte§i€sdas been tdeployspurious accusations specifically
designed to sound damning to an audience unfamiliar with the mechah&esanch:

G{AyOS (GKS LINRARYINE LJzN1J]2&aS 2F wC2dzyRSY8 Aa (2 R
KFda RSOARSR GKIG (KS Ay Enalltb FourBenfronitodgle Byalityg | & y 2 (
Team, August 24 2006

D223t S KI & Raégyling3nat FouKdSm siriighled ¥ dsSsearch rankings because of
a lack of original content." The New Statesnmaebruary 24 2010

"Google says it 'dendexed' [Foundem] because much of its contesibout 87%¢ was copied
from other sites..." The Guardigdovember 30 2010

A site that copies 87% of its content from others, writes very little original content of its own, and

only exists to deliver users to other websites sounds terrible, but only until you realise that these

carefully contrived slurs desbg all search services, including Google's own. All search services

routinely copy the content of the sites they search. That is how search engines work. Of course, no

one knows this better than Google. A search on Google is not a search of the Walsetish of
D223fSQa O02LkR 2F (G(KS 2S6d !'yR |ff 2F D223fSQa a¢8
GKFG D223tS KFra O2LIASR FTNRY 20 KSMéyargpioggaddaD2 2 3f S¢C
designed to conceal a blatantly acthmpettive practice under the guise of quality control.

Tellingly, when the exact same accusations were levelled at Goo#limthgrStarin 2006, Google
jdzA GS NAIKGfE& RSFSYRSR AlGa NRtS a | aSkNOK Sy3a
selection presentation, and ordering of search results is, in itself, original content:
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websitesand contain no original conten® . dzii $@&r¢h BsuisQi@ origial content
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The Difference between Established and Emerging Competitors

A search engineannot openly penalisestablisheccompetitors without undermining itseputation
as unbiased and comprehensive: users would notice the sudden disappearancelafaveil
websites from their search resultdnfortunately,this is not the casér emergingwebsites and
brands whichcan be excluded without users noticingserscan't miss what they don't yet know
about.

Interestingly, m its 2009 Annual ReparGoogle drewa distinction between establisheahd
emerging competitors, noting that emerging stanps are more likely to be able to cirtnovate
Google:

"Our currentand potential competitors range from large and established companies to emerging
start-ups.. Emerging starups may be able to innovate and provide products and services faster
than we canl' Google2009 Annual Reporfebruary 2010

Thus, &hough, individually start-ups posdittle immediate threatto Google collectively,as the
companiesmost likely to innovatethey posea significantonger-term threat. The "next Googlé is
far more likely to emerge fromraagileandinnovativestart-up, than fromacumbersomeandless
flexibleincumbent.

Justelevendays before Google's 2009 Annual Report was published, Foundem filed its European
Competition Complaint against Google, which highlightetinevitable cost tannovationof
policiesthat arbitrarily rewardincumbentswhile punisting start-ups

al!ye LRfAoe GKFGX Ayl R@shbliEhSoieswhile Ravihgnargif NGB A 4 S =
sites penalised inevitabuppresses innovatioh Eoundem's European Complaint, February 1
2010

Moreover,in its 2008 Public Policy Blggst arguing for network neutralifyGooglemadeit
abundantly clear thait recognigsthe immenseanti-competitivepower of a gatekeeper intent on
cutting fledging compaines off from their users

"...innovation has thrived online becauseew ideas and technologiesire allowed to succeed
based on their own merits and benefits. Some major broadband service providers have threatened

7}

to act asgatekeepersplaying favoriteswith particular aplicatiord 2 NJ O2 y i Slysino LINR @A R S

stretch to say thasuch discriminatory practicesould haveprevented Google from getting off
the ground-- and they coulgrevent the next Google from ever coming to B&ooglePublic
Policy BlogFebruary 13 2008

Universal Search: Neutralising Competitors under the Pretext of User
Convenience

In a more innocent timeGoogle's Head of Search QualMatt Cutts saidthe following:
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if Google makes no attempt to steer users to its own sites, a bond of trust wifl form
Matt Cutts from Googled; The End of the World &8e Know iby Ken Auletta

But steering users tits own sites is exactly wh&@ 2 2 3f SQa A Nihiyeks® Bdathe y I YSR
mechanisnmwasdesignedo do:

"Google is undertaking the most radical change to itsdeaesults ever, introducing a 'Universal
Seach'system that will blend listings from its news, video, images, local and book search engines
among those it gathers from crawling web pagd3anny SullivarSearch Engine Landay 2007

Byshoehorningorominentlinks to Google's owaervicednto its users search resultsUniversal
SearchistransformingD 2 2 3dstBrQibly neutrasearchengineinto an immensely powerful
YFEN] SGAy3 OKI githeSérvicds2 NJ D223t SQa

Figure3: Two screenshots of Google search results wh&eogle's "Universal Search” mechanism has "blended"
prominent and eyecatching links to Google's own service into its search results. We have outlined these links to Google
Product Search (and Google Newn red.

Google uses different ranking algorithigsd relevance signals to place its own services than it uses
to place everyone else's, which gives Google absolute control over how aggressively and
comprehensively it chooses to commandeer any given vertical. Foundempisical studyof the

price comparison vertical, for example, found that Google is exploiting this control to consistently
place its own price comparison service at or near the top of its search results for virtually all product
andprice-comparisonrelated searches, with devastating antmpetitive effect.

Inour New York Timesp-ed arguing for search neutralifypoublished in December 2008¢ warned
GKFGZ AT -CeR2eISiSqian ¢S/ GlaN OG A OSa | NBy Qableakly? LILISR X
uniform world of Google EverythingGoogle Travel, Google Finance, Google Insurance, Google Real
Estate, Google Telecoms and, of course, Google Bodks
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